
Additional Information and Methodology: This report has been prepared using transaction data related to the use of cards issued by Visa globally. The transaction data has been 
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Ramadan 2025 sees visitor growth 
led by Makkah and Madinah
The Holy Cities emerged as Saudi Arabia’s top economic performers during Ramadan 
2025, with new data from Visa revealing a 162% surge in international visitor spend on 
Visa cards in Makkah as well as diverse shopping behaviors and visitor profiles.

INBOUND VISITORS DURING RAMADAN

Way forward: Visa data shows religious tourism is key to economic growth during Ramadan, revealing unique shopping 
behaviors and profiles of international visitors to Saudi Arabia. These trends represent an opportunity for businesses and tourism 
sector to expand digital channels, extend hours post-Iftar, and create offers tailored for visitors from GCC and around the world.
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162%
growth in spend 
compared to RoY
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64%
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compared to RoY

MADINAH

Top 5 source countries by spending 
(growth over the rest of the year – RoY)

Growth in visitorsGrowth in spending 

UAE 95%51%

FRANCE 98%73%

Qatar 26% 12%

US 27% 16%

UK 42% 25%

What did they spend on?
Dining and shopping accounted for the largest 
shares of spending during Ramadan 2025

y-o-y growth 
in number of 
transactions in 
Ramadan 2025

32%

Where did they go?
Makkah and Madinah attracted the most 
growth in spending and card activity among 
international visitors during Ramadan 2025

Makkah 
eclipsed 
Riyadh in 

spend
share

*Online spending
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Spending during Ramadan Spending during RoY

Growth in spending over previous Ramadan
Growth in transactions over previous Ramadan

32%66%2023

16%48%2024

17%32%2025

Sustained tourism spending growth 
during Ramadan for the past 3 years
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Fashion & 
clothing

+61% 

Other

Dining & food
+28%

Travel
+34%

Retail
+94%

Date

Online

Face-to-face

Food orders peak just before Iftar; shopping increases after*
Face-to-face transactions outperform digital, 
spiking in the final days of Ramadan

Makkah 44% 24%

Madinah 17% 14%

14% 26%Riyadh

11% 11%Jeddah

Spend share in RoY
Spend share during Ramadan 2025

Growth vs. RoY
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