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Transforming the entrepreneurial
ecosystem in Saudi Arabia

Saudi Arabia’'s entrepreneurial landscape is evolving Top initial funding sources for
rapidly, with women playing an increasingly pivotal women-run businesses

role in driving digital growth. As more women embrace Personal
entrepreneurship, they are leveraging digital tools savings
and innovation to overcome obstacles and seize new
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150 Grant Respondents asked about funding during
% the initial phase of starting a business.

Saudi’'s Vision 2030 specifically focuses on increasing
women's participation in the labor market from 22%
to 30%'. Thisinvolves creating more opportunities
for women in various sectors and encouraging
entrepreneurship.
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Women entrepreneurs are a vital part of the
economy, and we believe that when they

succeed, everyone benefits.”
Ali Bailoun, Regional Manager for Saudi Arabia, Bahrain and Oman, Visa
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Advertising/marketing/PR

Alia Alghobeen
Visa She's Next 2023 KSA Winner


https://www.vision2030.gov.sa/media/rc0b5oy1/saudi_vision203.pdf

Broadening a sustainable, digital base
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Building sustainable businesses

) ) o ) Foundational
Entrepreneurs in Saudi Arabia highlight their top efforts to % security
incorporate sustainable practices, which include:
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